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Advertiser Contact Information

Business Name:

Rates as of June 1, 2021

INSERTION ORDER

Advertising Pricing (Camera-Ready Ads)

Business Address:

Contact Name:

Size Dimensions (WxH) Price/issue*
1/8 PG 3.65"x 2" $50 .
1/4 PG 3.65"x 4.85" $100 .
1/2 PG 7.5"x 4.85" $175% .
Full PG 7.5"x 10" $350% .

Full bleed full-page ads OK (ads that completely fill a page). Full
bleed ads must have an additional 1/4 inch on all sides. Pertinent

Phone: info and art must be within the 7.5x10 format to avoid being cut
off when the book is trimmed to final size.

Email: If Ad Design Is Needed, Add to Above Rates:

Website: 1/8 PG $30 (1 1/2PG  $50 [

Order Date: 1/4 PG $35 [0 FullPG $85 [1

No. of Issues Ad to Run In

Beginning with (mo/yr)

TotAL CosT OF ADVERTISING (INCLUDING ANY DESIGN FEES) $

*Get 15% discount for full and half-page ads if ad is placed for a
year (4 issues): Discount applies to first-time advertisers and to
others who make this committment when first placing the ad.
Design fee is one-time fee if repeating ad doesn’t change.

SUBMISSION INFORMATION: Send ad as a PDF file to debbie@cctla.com and send your check made
out to CCTLA & the completed Insertion Order to: CCTLA, PO Box 22403, Sacramento, CA 95822

Advertisement Information

Advertiser is responsible for delivering the advertisement
content to the CCTLA office in a timely manner. This adver-
tisement will be published in The Litigator.

Advertisement Specifications
The specifications of the ad are as noted above.

Additional Terms and Instructions

All advertising is subject to review and approval by The
Litigator. The publisher reserves the right to reject any ad-
vertising that does not conform to the magazine’s goals and
mission. All oral instructions regarding contracts, insertions,
or changes of any kind must be confirmed in writing by the
advertiser. Acceptance of advertising by the magazine does
not indicate or imply endorsement. The Litigator will not be
responsible for errors appearing in advertisements which are
placed too late for proofs to be submitted or for errors due to
late delivery or printing material from the advertiser.

Terms and Conditions
Entire Agreement. This document contains the entire agree-
ment between Advertiser and Publisher (“Agreement”).

THE IMPORTANT FINE PRINT

Advertiser may not transfer or assign any of its rights under
this Agreement. This Agreement may be modified only by a
written document signed by both parties.

Representations and Warranties/Indemnity
Advertiser represents and warrants that: (a) it has full power

and authority to enter into this Agreement and perform its
obligations hereunder; (b) it owns (or has the right to use) all
content, including all trademarks and copyrighted material,
provided to Publisher or otherwise used by Advertiser pursu-
ant to this Agreement; (c) the Advertising and any other
content published or displayed pursuant to this Agreement
will not violate or infringe any law, rule, regulation or right
of any third party; (d) it will fulfill all representations and
commitments made in any Advertising; and, (e) it will act

at all times in accordance with all applicable laws, rules and
regulations.

Limitation of Liability
IN'NO EVENT SHALL PUBLISHER BE LIABLE TO ADVERTISER

FOR ANY INDIRECT, INCIDENTAL, CONSEQUENTIAL, SPECIAL
OR EXEMPLARY DAMAGES, INCLUDING LOST PROFITS, EVEN
IF SUCH DAMAGES ARE FORESEEABLE AND REGARDLESS OF

WHETHER PUBLISHER HAS BEEN ADVISED OF THE POSSIBILITY
OF SUCH DAMAGES. IN NO EVENT SHALL PUBLISHER BE
LIABLETO ADVERTISER FOR ANY AMOUNT GREATER THAN THE
AMOUNT PAID BY ADVERTISER TO PUBLISHER UNDER THIS
AGREEMENT FOR THE MOST RECENT THREE-MONTH PERIOD
PRIORTO ANY ALLEGED CLAIM BY ADVERTISER. PUBLISHER
EXPRESSLY DISCLAIMS ALL WARRANTIES REGARDING PUB-
LISHER SERVICES OR ANY PORTION THEREOF, INCLUDING ANY
IMPLIED WARRANTY OF MERCHANT ABILITY OR FITNESS FOR
A PARTICULAR PURPOSE, ANY IMPLIED WARRANTIES ARISING
FROM COURSE OF DEALING OR COURSE OF PERFORMANCE,
AND ANY WARRANTY REGARDING (A) THE NUMBER OF
PERSONS WHO WILL ACCESS THE ADVERTISEMENT; (B) ANY
BENEFIT ADVERTISER MIGHT OBTAIN FROM ANY ADVERTIS-
ING; AND (C) THE SPEED, ACCESSIBILITY, OPERATION OR
FUNCTIONALITY OF ANY ADVERTISING TO BE DISPLAYED.

Termination

Publisher may terminate this Agreement immediately if
Advertiser fails to make any payment required herein, or if
Advertiser breaches any other portion of this Agreement.
Upon termination, all amounts due under this Agreement
shall immediately become due and payable.



